Schema Markup: Thesaurus & FAQ
Prepared for Business Owners & Marketing Decision Makers
Frequently Asked Questions
What is schema markup and why does it matter?
Schema markup is code that tells Google what your website is about. It improves how your site appears in search results by unlocking rich snippets and increasing visibility.
Do I need a developer to install schema?
Not necessarily. We provide ‘cut and paste’ Schema code blocks. For many small businesses, schema code can easily be copy/pasted into the site header or added using appropriate plugins.
What kind of schema should I use?
It depends on the page. For your homepage, use LocalBusiness. For blog posts, use Article or FAQPage. For product/service pages, use Product or Service schema.
Can I have multiple schema types on one page?
Yes, you can combine types like LocalBusiness, Article, and FAQPage—just make sure each is valid and clearly marked.
Is schema visible to customers?
No. It’s invisible to your website visitors, but fully visible to search engines.
What is SGE and how does schema help?
SGE (Search Generative Experience) is Google’s AI-driven search format. Schema helps structure your content for better placement in these results.
What happens if I don’t use schema?
Your site can still be indexed, but you’ll miss out on enhanced visibility features that competitors may be taking advantage of.
Can schema be optimized?
Yes, schema can be optimized. While basic schema simply helps Google understand what your page is about, optimized schema ensures you're using the most relevant types, properties, and supporting data. This includes matching your schema to your business goals (e.g., local visibility, product promotion, or service-specific keywords), resolving validation issues, and aligning your schema with evolving AI search features like SGE (Search Generative Experience). Optimization may also involve enriching your schema with links, multimedia, reviews, or more precise targeting.
Schema Thesaurus
Plain-language definitions of the most common schema types and concepts you'll encounter.
	Schema Term
	Definition (Plain Language)

	Schema Markup
	A piece of code added to your website that helps search engines understand what your content is about.

	Structured Data
	The format used in schema markup, typically JSON-LD, that provides search engines with clear information.

	LocalBusiness
	A type of schema that tells Google about your physical business location, contact info, and hours.

	FAQPage
	Schema used to tag a list of frequently asked questions and their answers, often shown in search results.

	Product
	Used to describe products for sale, including names, images, prices, and reviews.

	Review
	Highlights customer reviews or testimonials to build trust and improve search visibility.

	Article
	Defines blog posts or news articles, helping Google better understand your content.

	BreadcrumbList
	Helps Google understand the page's location in the site hierarchy, shown as breadcrumb trails in search.

	WebPage
	Describes general web content when no other type fits; often used as a base schema.

	HowTo
	Useful for tutorials or step-by-step guides; enhances visibility with rich results.

	Event
	Used to mark up events like webinars, classes, or open houses with date, time, and location.

	Service
	Describes services offered by your business; can be added to individual pages about each service.

	SameAs
	Connects your business to official social media or directory pages, reinforcing trust.

	JSON-LD
	The standard format Google prefers for writing schema markup. It’s embedded in your page header or body.



